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opinion” 
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Democratize and Simplify
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Everything is “Tourism”
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Everything is measurable?



27%
Only around 27% of the usable data we collect actually gets used. (Forrester)
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Hengistbury Head, Bournemouth, UK 
© Nick Fewings su Unsplash

5%
5% travel industry emissions on total carbon emissions. UNWTO
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Luxury today is 
sustainability 
even if customers don’t always know what 
sustainable travel is



+162%

Searches for "sustainable travel" are up 162% over the last 5 years. 
91% of travelers see the importance of taking ethical trips 

Nearly 70% of travelers say they are more likely to book accommodations  
if they know the property is planet-friendly. THE DATA APPEAL COMPANY

https://globalnews.booking.com/bookingcom-reveals-key-findings-from-its-2019-sustainable-travel-report
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Sustainability matters

THE DATA APPEAL COMPANY
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really, sustainability matters a lot!

!
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TRAVEL-TECH
The Financialization of Travel - New forms of fintech services in assorted flavors and tied to the 
needs of local customers are becoming a must-have feature for many travel companies.

FIN
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WORKATION
The latest statistics say there are nearly 5 million digital nomads in America. 
The concept of being location-independent, traveling and working remotely, has become 
even more popular since the start of the pandemic. 
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+4.500%

Search growth for "workcation" fluctuates quite a bit.  
But is consistently growing (4,500% in the last 5 years). 
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+3.700%

THE DATA APPEAL COMPANY

Search for "metaverse" in the last 5 years. 



The greatest danger in times
of turbulence is not the
turbulence it is to act
with yesterday’s logic.
- Peter Drucker 



1. DATA, DATA, DATA 

2. SUSTAINABILITY (WHATEVER IT’S MEAN…) 

3. COST REDUCTION 

4. AUTOMATION 

5. LABOR SHORTAGE

5 BIZ OP.
PRIORITIES



1. LUXURY (WHATEVER IT’S MEAN…) 

2. SUSTAINABILITY (WHATEVER IT’S MEAN…) 

3. CULTURE 

4. AUTENTICITY 

5. REAL EXPERIENCES

5 TRAVELLERS
PRIORITIES



The best way to 
predict the future 
is to create it 
- Abraham Lincoln



EASTER FORECASTS 2023

Berlin



Flight Arrivals 
Where do travellers fly from?

PASSENGER  
DISTRIBUTION  

2023

PASSENGER  
DISTRIBUTION 

2022

PASSENGER  
DISTRIBUTION 

2019

BOOKING 
WINDOW  

DAYS

North America 15% 10.1% 8.1% 99

South America 4.2% 1.9% 1.3% 117

Europe 47.4% 53.3% 58.9% 79

South East Asia 3.9% 1.6% 1.9% 64

Middle East 8.6% 10.5% 7.9% 73

Oceania 2.6% 0.4% 0.8% 149

Source: Data Appeal’s Proprietary Data and Data from OTAs

BERLIN



Easter 2022: Travellers in Berlin

DISTRIBUTION

Germany 49.5%

Denmark 4.8%

United Kingdom 4.2%

Spain 4.0%

Italy 4.0%

Where did they 
come from?

Families

Couples

36.1%

33.3%

Singles
16.5%

Groups
13.6%

Who do they 
travel with?

BERLIN



Most appreciated attractions 

Mauerpark 
91.7/100

East Side Gallery 
92.4/100

German Museum 
of Technology 

87.4/100

Checkpoint Charlie 
84.9/100

Postdamer Platz 
89.9/100

BERLIN

*sentiment score



Accommodation 
Occupancy via OTAs

BERLIN



The Destination Sustainability Index measures and combines 
fundamental aspects of tourism sustainability: governance and 
destination management, environment protection, the impact of 
tourist flows on the socio-economic scenario, and the level of 
socio-cultural well-being of the destination.

Destination Sustainability Index 58/100

BERLIN

Destination 
Management

Environment

Overtourism

Social Cultural

84/100

40/100

64/100

43/100



EASTER FORECASTS 2023

Rome 



Accommodation Rates 
increasing spike over Easter
Rome has experienced the highest surge in accommodation prices, with a 34% increase vs 2022, due in part to high inflation, 
rising costs, and increased international demand. This did not prevent travelers from coming back to the Capital: according to 
our forecasts, occupancies registered on main OTAs will exceed 2019 by 4%. No doubts Rome is experiencing a full recovery. 

AVERAGE PRICE OF  
SHORT-TERM RENTALS

AVERAGE PRICE OF  
ACCOMMODATION PROPERTIES

30% 35%

ApartmentRoom House Camping B&B Hostel Hotel

+14%

+32%
+30%

+33%

+39%
+38%

+33%

+29%

+23%
+19%

+9% +2%

AVG. PRICE INCREASE  
BY HOTEL CATEGORY

179€Average Rate 209€Average Rate

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



Easter 
Accommodation 
Bookings Surge 
Past Pre-Pandemic 
Levels

2019 71% 2022 66%
2023 73%

66%

73%
Easter 2022

Easter 2023

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



Accommodation Occupancy via OTAs: 
2023 Easter Forecast 

21st of April
9th of April

Easter 2019

Easter 2023

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



Flight Arrivals 
Where do travelers fly from?

PASSENGER 
DISTRIBUTION 2023

PASSENGER 
DISTRIBUTION 2022

PASSENGER 
DISTRIBUTION 2019

BOOKING WINDOW  
DAYS

North America 27.5% 19.5% 17.7% 102,5

South America 11% 2.7% 5.7% 112,6

Europe 36.6% 54.8% 38.5% 91,8

Asia 8.8% 2.9% 8.4% 86

Middle East 3% 5% 3.1% 112

Oceania 3.3% 0.6% 2.1% 139

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



AVG. NIGHTS

United States 8.5

Germany 3.2

Brazil 11.4

Argentina 20.1

South Korea 8.3

The Majority of Travelers Plan to Stay 
for More Than 8 Nights

0Nights: 1 2-4 5-7 8-13 14-15 16-30 31+

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



Top 10 Routes  
to Rome

New York City, US JFK

Incheon, South Korea ICN

Ezeiza, Argentina EZE

Sau Paulo, Brasil GRU

Ben Gurion, Israel TLV

Munich, Germiany MUC

Brussels, Belgium BRU

Madrid, Spain MAD

Paris, France CDG

Amsterdam, The Netherlands AMS

Reference period:  

5-12 April, 2023
Landing airports:  

Rome Airports

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



Rewind: Assessing Easter 2022
The Easter holidays in Rome in 2022 saw a surge of travelers, which started a week before 
Easter Sunday and continued through the first week of May. Approximately 65% of the 
visitors were from abroad, with the largest groups originating from Spain, Germany, the UK, 
and France. Families and couples were the most common types of travelers, and the Trevi 
Fountain and the Pantheon were the most highly sought-after attractions during Easter 
week.

Source: Data Appeal’s Proprietary Data and Data from OTAs

DIGITAL TRACES VOLUME AND SENTIMENT TREND 
A timeline overview of digital traces volume, flight arrivals and sentiment trends for the selected period

Digital traces volume Sentiment
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ROME



Easter 2022: Travelers in Rome

Who do they travel 
with? DISTRIBUTION

Italy 35.2%

Spain 8.4%

Germany 6.2%

United Kingdom 5.8%

France 5.7%

Where did they 
come from?

Couples

Families

39.2%

38.6%

Singles
9.5%

Groups
12.4%

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME



Most appreciated attractions 2022 

Trevi Fountain 
94.8/100

Piazza Navona 
94.6/100

Pantheon 
95/100

Piazza del Popolo 
93.7/100

Piazza di Spagna 
92/100

Source: Data Appeal’s Proprietary Data and Data from OTAs

ROME

*sentiment score



The Destination Sustainability Index measures and combines 
fundamental aspects of tourism sustainability: governance and 
destination management, environment protection, the impact of 
tourist flows on the socio-economic scenario, and the level of 
socio-cultural well-being of the destination.

Destination Sustainability Index 59/100

Environment

Overtourism

Social Cultural

85/100

40/100

59/100

50/100

ROME

Destination 
Management



EASTER 2019:

18-25 April

All of the data analysed refers to the Easter 
period over the past years. 2020 and 2021 

are excluded due to the pandemic. 

CITIES ANALYSED:

Barcelona  
Berlin 
Paris 
Rome

EASTER 2022:

13-20 April

EASTER 2023:

5-12 April

2023 Easter Tourism Trends Across Europe



Riding the Waves of Recovery: 
2023 Easter Tourism Trends  
Across Europe

Download the report now: 



GENERATIVE A.I. 















































https://www.officinaturistica.com/author/mirko-lalli/



DISRUPT YOURSELF  
(BEFORE SOMEONE ELSE DOES)
Peter Diamandis 

























https://www.datappeal.io/it/data-appeal-chatgpt/



The greatest danger in times 
of turbulence is not the 
turbulence it is to act 
with yesterday’s logic.

Peter Drucker 




